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Presentation

Moderator: Thank you for your patience. We will now hold a financial results meeting for the fiscal year
ended March 31, 2026, for MIMAKI ENGINEERING CO., LTD. Thank you for taking time out of your busy
schedule to attend today's briefing.

The briefing is scheduled to end at approximately 12:00 PM.

Now, let me introduce today’s speakers. Mr. Kazuaki Ikeda, President, CEOQ. Mr. Kouji Shimizu, Executive
Director, CFO.

Now, | would like to begin. Mr. Shimizu, Executive Director, thank you very much.

Shimizu: Thank you all very much for your continued support. Once again, my name is Shimizu of Mimaki
Engineering Co., Ltd. Thank you very much for your cooperation. Thank you for taking time out of your busy
schedule to attend today's financial results briefing.

In the first half of the presentation, | will explain the results for the fiscal year ended March 31, 2026,
followed by the forecast for the fiscal year ending March 31, 2027, and finally, the status of management
initiatives with an awareness of cost of capital and stock price.

Now, since time is limited, | will begin with an explanation of our performance.

I Consolidated Performance Highlights (1) (Results for 4Q FY2025) m ""
VATl 30

Net sales Operating profit Ordinary profit Profit*

*Profit attributable to owners of parent

Operating profit Ordinary profit Profit*
23,341
3,085
2,904

2,220

MIMAKI ENGINEERING CO,, LTD. (Securities Code: 6638,

Here are the consolidated performance highlights for Q4, three months summary. The details of our
performance are explained on the following pages and thereafter.
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I Consolidated Performance Highlights (2) (Results for 4Q FY2025)

(millions of yen)

Net sales
Operating profit

Ordinary profit

Profit attributable to
owners of parent
Exchange rate usb
(yen) EUR

FY2024

4Q

Actual

22,589
1,688
1,587

1,211

152.61
160.50

Ratio

7.5%

7.0%

5.4%

FY2025(1-3)

aQ

Actual

23,341
3,085
2,904

2,220

156.87
183.65

Ratio

13.2%

12.4%

9.5%

Amount

+751

+1,396

+1,317

+1,009

+4.26
+23.15

ININ::
VATION 30

* Exdu ding the impactof e xha nge rate

Change from FY2024

Percentage Percentage*

+3.3%

+82.7%

+83.0%

+83.3%

+2.8%
+14.4%

-1.8%

+43.8%

* Netsales rose 751 million yen compared to the same period of the previous year (+3.3%, a +1,156 million yen impact from exch ange rates), exceeding the forecast.

Excluding foreign exchange effectsthere was a 1.8% decrease

On a product market basis, anumber of new products for the SG market attained higher sales than expected and helped boost net sales. For the TA market, sales of the
flagship sublimation transfer model released in 4Q and models dedicated to spedific purposes were buoyant. Ink sales achieved double-digit growth. For the IP market,
net sales decreased year on year despite firm sales of large FB* main units. Ink sales showed a double-digit increase. In the FA business, sales of FA equipment for the

automotive industry fell sharply.

*  Operating profit increased 1,396 million yen compared to the same period of the previous year (+82.7%, a +656 million yen impact from exchange rates). However, the

operating profit margin stood at 13.2%. Profits achieved record highs.

In addition to the one-time expenses incurred in the same period of the previous year, foreign exchange rates also contributed. The cost of sales ratio lowered after
activities to reduce costs. SG&A expenses were as forecast. While investments resulted in more R&D expenses than forecast, efforts were made to spend other expenses

according to net sales.

© MIMAKI ENGINEERING CO,, LTD. (Securities Code: 6638)

*SG: Sign Graphics, IP: Industrial Products, TA: Textile & Apparel, FA: Factory Automation, FB: Flatbed 3

First, sales increased 3.3% YoY to JPY23,341 million, up from the previous year's forecast. Due in part to the

impact of foreign exchange rates, this is the highest quarter ever recorded.

In particular, sales to the SG market increased due to the effect of new products and sales measures in the SG
market, and sales to the TA market, which had been below the previous year's level until the third quarter,
turned positive in the fourth quarter due to the effect of new products and an increase in ink sales. Sales for

the IP market were on a par with the previous year.

Operating profit increased 82.7% YoY to JPY3,085 million. This is a significant improvement compared to the
same period last year, when there were one-time expenses as well as foreign exchange effects, and is the

highest profit in the company's history.
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I Consolidated Performance Highlights (3) (Results for FY2025) m IN N:'“::
VATION 30

Profit*

Net sales Operating profit Ordinary profit

¥83,725million

¥9,431 million ¥8,907 million ¥6,7 million

+3.5%year on year +5.5% year on year +9.5% year on year

-0.3%year on year

Operating profit margin: 11.3% Ordinary profit margin: 10.6% Profit margin: 8.1%

*Profit attributable to owners of parent

Net sales Operating profit Ordinary profit Profit*

83,963 83,725
75,631

9,431

9,111 8,907

8,441
6156 6741

4382
3,707

FY23 FY24 FY25 FY23  FY24  FY25 FY23 FY24 FY25 FY23 Fy24 FY25

© MIMAKI ENGINEERING CO,, LTD. (Securities Code: 6638)

This is the summary for the full year. This will be explained on the following pages and beyond.

I Consolidated Performance Highlights (4) (Results for FY2025) IN N:'“':

VATION 30

FY2024 FY2025 * Exduding the impsa of exchange rate
Fiscal year o Fiscal year (.. Change from FY2024 Previous  change fram
(millions of yen) Actual Actual Amount Percentage Percentage*| forecast previous forecast

Net sales 83,963 — 83,725 = -238 -0.3% -1.3% 82,500 +1,225

Operating profit 9,111 10.9% 9,431 11.3% +319 +3.5% -2.4% 8,500 +931

Ordinary profit 8,441 10.1% 8,907 10.6% +465 +5.5% - 7,800 +1,107
Profit attributable to

0, 0 f—

ownersaf parent 6,156 7.3% 6,741 8.1% +585 +9.5% 5,500 +1,241

Exchangerate  USD 152.57 = 150.78 w— -1.79 -1.2% -— 147.56 +3.22

(yen) EUR 163.74 = 174.79 — +11.05 +6.7% = 166.88 +7.91

*  Net sales declined 238 million yen compared to the same period of the previous year (-0.3%, a +880 million yen impact from exchange rates),
exceeding the forecast. Exduding foreign exchange effects there was a 1.3% decrease.
On aproduct market basis, sales in the SG market rose slightly. Sales of eco-solvent as a new product were strong throughout the fiscal year. Ink
sales were also firm. Meanwhile, existing UV models made poor sales. Salesin the IP market decreased. Thriving ink sales and a recovery in small
FB sales in the second half failed to make up for the weak performance in the first half due to the lull between new product releases. In the TA
market, main unit sales were stagnant due to a slide in sales of DTF* models despite healthy ink sales. In the FA business, sales dropped sharply
due to adecrease in sales of FA equipment for the automotive industry.

«  Operating profit increased 319 million yen compared to the same period of the previous year (+3.5%, a +539 million yen impact from exchange
rates). The operating profit margin stood at 11.3%. Profitability improved after continued activities to reduce costs and a change in the product
mix. As regards SG&A expenses, R&D expenses, personnel expenses and investments for future growth were executed as forecast, while
expenses for market response dropped followinﬁproduct quality improvements. Foreign exchange rates also helped push operating profit up to
a level above the forecast. The figure hit record high.

* Balance sheet at the end of 4Q: CCC*, a key indicator, stayed high following a rise in inventories.
4.28 (months) at the end of Mar. 2025 -> 4.96 at the end of Jun. 2025 -> 4.85 at the end of Sep. 2025 -> 4.51 at the end of Dec. 2025 -> 4.67 at
the end of Mar. 2026

© MIMAKI ENGINEERING CO,, LTD. (Securities Code: 6638) *DTF : Direct To Film *CCC : Cash Conversion Cycle 5

Full-year sales totaled JPY83,725 million, which was down 0.3% from the previous year. In the SG market, the
new Eco-Solvent printer performed well throughout the fiscal year, resulting in an increase in sales.

In the IP market, sales of mainly small flatbed printers recovered in the second half of the fiscal year but were
unable to make up for the decline in the first half.

In the TA market, sales of ink were strong, but sales of DTF printers were down due to a drop in volume.
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Operating profit increased 3.5% to JPY9,431 million. Although sales decreased, profitability improved due to
continued cost reduction activities and a change in the model mix, which compensated for increased SG&A
expenses such as R&D and personnel expenses, as well as the positive impact of foreign exchange rates.

The operating profit margin of 11.3% is the highest ever recorded in the company's history.
Ordinary profit increased 5.5% to JPY8,907 million and profit attributable to owners of parent increased 9.5%

to JPY6,741 million, both record highs.

I Factors Effecting Operating Profit (FY2024 vs FY2025) lN N:’"’:

VATION 30

[FX impact on net sales, cost of sales, and operating profit]

Net sales 880 — Cost of sales (195) — SG&A expenses 145 = [Factors behind changes in cost of : n
Operating profit 539 sales ratio] ISFG«"J;(Y:I'S behmd]changes 24
) expenses
[Impact by currency] Improvement due to a change in
USD/ 15257yen -150.78yen  -144 prodt Tk of ik and malk it R&Dexpenses  +1,483
EUR/ 16374yen ->174.79yen +802 del Personnel expenses +687
CNY/ 21.10yen - 2125yen  -12 modeis. Upplies expenses  -209
TRY/ 448yen - 3.65yen -149 The cost of sales ratio remains on Others 351
THB/ 438yen - 4.68yen +84 a downward trend. Total +1,610
Other (INR, IDRetc ) 4]
Total +539
1911
9,111 539 9,431
(millions of yen) 521 -1,610
Cost of sales SG&A expenses
ratio ratio
53.4% 35.7%
N2 N
51.1% 38.2%
(-2.3 pt) (+2.5 pt)
Operating profit Impact of change FXimpact Impact of Impact of change Operating profit
(FY2024) In net sales change in cost of in SG&A expenses (FY2025)
sales ratio
I +319 million yen !

© MIMAKI ENGINEERING CO,, LTD. (Securities Code: 6638)

Here is a waterfall graph showing the factors effecting operating profit for the full year. In line with the
"Mimaki Innovation 30" policy, there was a JPY1.6 billion increase in SG&A expenses due to an increase in
R&D expenses and personnel expenses, and a JPY0.5 billion decrease in gross profit due to lower sales.
However, the improvement in the cost sales ratio contributed JPY1.9 billion, and the positive impact of
exchange rates added JPY500 million, resulting in an overall increase in profit of JPY300 million.
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I Sales by Market Segment (Results for 4Q FY2025) IN N:’"‘:

VATION 30

FY2024 FY2025(1-3) —
4 ) Change from FY2024 )
(millions of yen) Actfjlal L A;(jal Amount Pircemage Percentage® hiatio
B SG market 8,998 39.8% . 9,779 +780 +8.7% +2.0% 41.9% ‘

IP market 6,086 26.9% 6,088 +2 +0.0% -4.6% 26.1%

TA market 2,488 11.0% 2,684 +195 +7.9% +1.2% 11.5%

B FAbusiness 1,968 8.7% 1,153 -814 -414% -41.6% 4.9%

M Others 3,046 13.5% 3,634 +587 +19.3% = 15.6%

Total 22,589 100.0% 23,341 +751 +33%  -1.8%  100.0%
M SG market :Sales of printer main units attained double-digit growth. New eco-solvent models and UV ink models, which saw a weak

performance in the first half, and other existing products all achieved higher sales than expected, reflecting the positive effect
of sales measures in 4Q. Ink sales were also brisk.

IP market :Printer main unit sales grew by a limited margin year on year, despite strong sales of large FB models and a continued recovery
in small models in Europe and North America. Overall sales remained flat year on year despite double-digit growth in ink sales.
TA market :Printer main unit sales climbed. DTF model sales decreased sharply, but the pace decrease is easing. Meanwhile, flagship

sublimation transfer models released in January 2026 achieved healthy early sales and models dedicated to specific purposes
made brisk sales in Europe and in Japan. Ink sales grew sharply. That helped turn the trend of overall sales upwards.

W FA business :Sales of FA equipment for the automotive industry decreased considerably.

© MIMAKI ENGINEERING CO,, LTD. (Securities Code: 6638)

This is sales by market in Q4, for three months.

Sales to the SG market increased 8.7%YoY to JPY9,779 million. In addition to strong sales of the new eco-
solvent models, the sales plan in fourth quarter was successful, and ink sales were also strong, resulting in

increased revenues.

Sales to the IP market were JPY6,088 million, about the same level as the previous year. The recovery trend is
centered on small flatbeds from the third quarter, but overall, the fourth quarter is at the same level as the

previous year.

Sales to the TA market increased 7.9% to JPY2,684 million. Although the sales had continued to fall below the
previous year's level, they turned positive in the fourth quarter. The decrease in the DTF model was smaller,
and ink sales increased significantly.

The factory automation business declined 41.4% to JPY1,153 million. This was also affected by the fact that
projects were concentrated in the fourth quarter of the previous year, resulting in a large decrease in
automobile-related factory automation equipment.
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I Sales by Market Segment (Results for FY2025) IN N:' )

VATION 30

FY2024 FY2025 * Exduding the impactof e xha nge rate

Fiscal year : Fiscal year Change from FY2024 % Previous Change from
Ratio Ratio
= Actual Actual Amount Percentage Percentage® forecast  previousforecast
(millions of yen)
W SG market 33,994 40.5% 34,650 +655 +1.9% +0.6% 41.4% 33,191 +1,458
IP market 22,084 26.3% 21,557 527  -2.4% -3.5% 25.7% 21,927 -370
M TA market 10,324 12.3% 9,588 -736 -7.1% -8.0% 11.5% 10,345 -757
M FAbusiness 5,053 6.0% 4,140 912 -181% -18.0% 4.9% 4,558 -417
M Others 12,506 14.9% 13,788 +1,281 +10.2% - 16.5% 12,475 +1,312
Total 83,963 1000% | 83,725  -238 -03% -1.3% 100.0% 82,500 +1,225
SG market IP market TA market FA business Other
9,779
oy ]H_‘)‘)h
: 8,34¢
8219 8314 5604 6086 . Agos'm
i el esos B 587 [l 500, .8
a7 N 3369 3,634
2860 3506 2410 2,684 3135544 30463759 3555
2468~ 2488 2354 A 1,153 2,868
2,138 ) 1551”40 : 1028051053
B o 5]
1Q/2Q/3Q4Q|1Q/2Q 3Q/4Q 1Q/2Q/3Q/4Q 1Q|2Q|3Q/4Q |1Q/2Q/3Q/4Q 1Q/2Q(3Q/4Q | |1Q/2Q/3Q/4Q|1Q/2Q|3Q(4Q |1Q/2Q|3Q 4Q|1Q]2Q 3Q(4Q
FY24 FY25 FY24 FY25 FY24 FY25 FY24 FY25 FY24 FY25
© MIMAKI ENGINEERING CO,, LTD. (Securities Code: 6638) 8
Here are the sales results by market for the full year. | will skip the explanation.
D
I Sales by Area (Results for 4Q FY2025) |NN
FY2024 ’ FY2025(1-3)
4Q Rati | 4Q Change from FY2024 s
(millions of yen) Actual Ao | Actual Amount  Percentage | Ratio
M Japan 6,686 29.6% 6,085 -601 -9.0% 26.1%
M North America 4,170 18.5% 4,828 +657 +15.8% 20.7%
Local currency:$ 27.5M - 30.7M +3.2M +11.9% -
Europe 5,146 22.8% 5,669 +522 +10.2% 24.3%
Local currency:€ 32.0M - 30.8M -1.1M -3.7% -
M Asia, Oceania 4,135 18.3% 4,058 -76 -1.9% 17.4%
M Others 2,450 10.8% 2,700 +249 +10.2% 11.5%
Total 22,589 100.0% 23,341 +751 +3.3% 100.0%
W Japan: In the TA market, sales of new products and models dedicated to specific purposes showed strength. In the SG and IP markets, printer

main unit sales dropped sharply. Ink sales achieved double-digit increases in the TA and IP markets and proved buoyant in the SG market.
Overall sales were down, due largely to a major sales decline in FA equipment for the automotive industry.

B North America: Overall sales increased at a double-digit rate. Main unit sales in the SG market grew sharply amid the strong performance of the entire
lineup. In the IP market, sales of small high-end models were buoyant, as were sales of large and middle-size models. In the TA market,
sales decreased due to a sharp drop in sales of DTF models. Overall ink sales recorded a double-digit increase.

Europe: This is due partly to the positive impact of the weak yen. Overall sales increased ata double-digit rate. In the IP and SG markets, main
unit sales achieved double-digit sales increases. In the TA market, sales declined slightly due to the impacts of DTF sales, despite brisk
sales of hybrid and other models. Ink sales increased significantly in the TA market. They rose in the IP and SG markets as well.

B Asia, Oceania: In the SG market, main unit sales rose with the strong performance of models equipped with UV inks. In the IP and TA markets, main
unit sales decreased by a large margin. Ink sales jumped in the IP market and dropped in the SG and TA markets. Overall sales also
decreased.

© MIMAKI ENGINEERING CO,, LTD. (Securities Code: 6638)

This is sales by area in Q4, for three months. Sales in Japan declined 9% to JPY6,085 million. Ink and TA
products were also strong, and sales of SG were also solid, but the impact of FA resulted in a decrease in sales
in the Japan area.

Sales in North America increased 15.8% to JPY4,828 million. This was partly due to the impact of delayed
shipments in the same period of the previous year due to the relocation of the warehouse in North America,
but the sales of SG and IP in particular were extremely strong, resulting in a significant increase in sales.
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Sales in Europe increased 10.2% to JPY5,669 million. In yen terms, sales increased mainly in SG and IP, but in
local currency terms, sales decreased due to the significant impact of foreign exchange rates.

Sales in Asia and Oceania decreased 1.9% to JPY4,058 million. Sales of UV printers for the SG market remained
strong, but IP and TA printers in particular declined substantially, resulting in a decrease in overall sales.

m VATION :’;30

I Sales by Area (Results for FY2025)

FY2024 FY2025
Fiscal year Ratio T Rl Change from FY2024 — Previous  Changefrom
(millions of yen) Actual Actual Amount  Percentage | | forecast previous forecast
M Japan 22,888 27.3% 22,319 569 -2.5% 26.7% 22,286 +32
B North America 17,716 21.1% 18,095 +379 +21% 21.6% 17,324 +770
Local currency:$ 116.3M - 119.9M +3.5M +3.1% = 119.4M +0.5M
Europe 19,323 23.0% 19,403 +79 +0.4% 23.2% 18,156 +1,246
Local currency:€ 118.0M -~ 110.eM -7.4M -6.3% - 114.0M -3.3M
B Asia, Oceania 15,037 17.9% 14,748 -289 -1.9% 17.6% 15,060 -312
M Others 8,997 10.7% 9,159 +161 +1.8% 10.9% 9,671 -511
Total 83,963 1000% | 83,725 238  -03%  100.0% 82,500 +1,225
Japan North America Europe Asia, Oceania Others
. 345 6,686 6,085
5357 5691 5,146 5,669
p218 3185 4657 4589 4,828 _ . 4902 5173
4638 4643 4745 4125 4552 /33 4519 4,294, 5c. cos 4135 4,058
4170 :‘.))," ’3622 . .X;,/- 3 446 .
2274 2450 2,140
2241 2031 2‘18%,130 I
1Q/2Q/3Q/4Q|1Q/2Q;3Q/4Q 11Q/2Q/3Q/4Q/1Q/2Q(3Q/4Q 1Q/2Q3Q 4Q|1Q/2Q/3Q/4Q |1Q/2Q/3Q/4Q/1Q/2Q 3Q/4Q | 1Q 2Q 3Q 4Q/1Q 2Q/3Q 4Q

FY24 FY25 Fy24 FY25 FY24 FY25 FY24 FY25
© MIMAKI ENGINEERING CO,, LTD. (Securities Code: 6638)

FY24 FY25

These are sales by area and full year results. | will skip the explanation for this also.

I Condensed Balance Sheet (as of March 31, 2026)

m VATION :‘;30

(Millions of yen) 31-Mar-25 m Change
Assets
Cash and deposits 15,448 16,365 917)  45.9% < Assets  +6,715
Notes and accounts receivable - trade ** 14,838 16,175 +1,337 +9.0% + Current assets (+5,072)
Inventories 24,863 27,692 +2,828 +11.4% —Increase in Merchandise and
Other 2,453 2,442 -11 -05% finished goods, etc.
Total current assets 57,603 62,675 45,072 +8.8% - Property, plant and equipment (+1,726)
Property, plantand equipment 13,630 15,316 1% 12,6 ->Increase in Construction in progress
Intangible assets 847 1,053 4205 +24.3% ate. g
Investments and other assets 4,072 3,784 -288 -71%

+ Investments and other assets (-288)

Total non-current assets 20,214 +8.8%

otal assets

18,570

+» Liabilities
+ Current liabilities (+1,150)

-1,016

Liabilities and Net assets

Notes and accounts payable - trade ** 8,847 7,448 -1,398 -15.8% - )
Short-term borrowings *? 16,557 19,606 43,048 +18.4% ~Increase in Short-term borrowings,
Other 11,886] 11,387 499 42% s
[Total current liabilities 37,291 38,442 +1,150 +3.1% Non-current liabilities (-2,167
Long-term borrowings 3,972 1,975 -1,99 -50.3% —>Decrease in long-term borrowings,
Other 2,536 2,365 -170 67% etc.
Total non-current liabilities 6,508 4,341 2,167 33.3%
Total liabilities 43,800 42,783 -1016 -23% o
Total net assets 32,373 40106] 72 «239% “Netassets +7,732

otal liabilities and net assets 76,174 82,889 +6,715 +8.8% ~Increase in retained earnings, etc.

(*1) Including electronically recorded monetary claims - operating and electronically recorded obligations - operating

(*2) Including current portion of long -term borrowings
© MIMAKI ENGINEERING CO,, LTD. (Securities Code: 6638)

This is a condensed balance sheet.
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Regarding inventories, we continue to control excess and backlogged inventories, but inventories are

increasing due to the buildup of inventories of new products and raw materials in consideration of geopolitical

risks.

On the other hand, the equity ratio was 48.1%, an improvement of 5.8 percentage points from the previous

year, due to a large increase in retained earnings resulting from strong business performance.

I Cash Flows (Results for FY2025)

31-Mar-25 31-Mar-26
(Millions of yen)

Cash flows from operating activities 7,861
Cash flows from investing activities -2,437
Free Cash flows 5,423
Cash flows from financing activities -7,542
Cash and cash equivalents at end of 11,875
period
mTrends in Operating Cash f nvesting h Flow, and Free Casl
(Millions of yen) 7.861
5,423
-2,437
FY24

© MIMAKI ENGINEERING CO,, LTD. (Securities Code: 6638)

4,622

-5,389

-766

-1,315

10,419

INN:
VATION 30

Main content

Decrease in trade receivables

Decrease in trade payables

Increase in inventories

Foreign exchange gains

Increase in Payments into time deposits
Increase in Purchase of property, plantand
equipment

Increase in short-term borrowings
Increase in Dividends paid

-5,389

FY25

Cash flow. Although this overlaps somewhat with the explanation of the balance sheet, regarding operating

cash flow, while there was an increase in profit before income taxes, this was offset by the negative impact
of the increase in inventory mentioned earlier, resulting in an operating cash flow of JPY4.6 billion.

In addition, investment cash flow was used in the amount of JPY5.3 billion, mainly due to investment in the

Kazawa F Building to secure development space. The above is an explanation of the results for the fiscal year

ended March 31, 2026. Next, | will explain the performance forecast for the fiscal year ending March 31, 2027.

= SCRIPTS
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I Consolidated Performance Forecast Highlights (FY2026) INN:’

VATION 30

FY2025 FY2026 * Extudirg the impixct stescharge te
Fiscal year . First half = Second half " . Change from F¥2025
Ratio Ratio Ratio Ratio
Actual Forecast Forecast Forecast Amount Percentage Percentage*
(millions of yen) |
Net sales 83,725 = 43,200 — 47,800 - 91,000 —  +7,274 +87% +11.5%
Operating profit 9,431 11.3% 4,000 9.3% 5,500 11.5% 9,500 104% +68 +0.7% +14.6%
Ordinary profit 8,907 10.6% 3,600 8.3% 5,000 10.5% 8,600 9.5% -307 -3.5% =
Profit attributable to

Surisrsof pacark 6,741 8.1% 2,500 5.8% 3,600 7.5% 6,100 6.7% -641 -9.5% =
Exchange rate  USD 150.78 - 146.00 L 146.00 - 146.00 . -4.78 -3.2% -
(yen) EUR 174.79 = 170.00 — 170.00 — 170.00 - -4.79 -2.7% =

Assumptions Underlying the Consolidated Financial Forecast

* Net sales: On the assumption that the market conditions for industrial inkjet grinters will stay firm, we will introduce new products to markets and
continue our customer-oriented sales strategy, expecting net sales to rise in the SG, IP and TA markets and in the FA business. Net sales are expected to
increase in each of the regions.

* Operating profit : We will continue activities to reduce the cost of sales based on quality improvement and other initiatives. With respect to SG&A
expenses, we will continue to invest positively in strengthening sales and other areas for future growth, in addition to spending on R&D and personnel.
We will control costs such as commission paid according to the situation and effectively allocate resources, and we will cond uct operations based on an
awareness of the cost of sales ratio.

* Exchange Rate Assumptions : USD: 146 yen / EUR: 170 yen

The situation in the Middle East and other international political drcumstances are destabilizing and their outlook is still quite uncertain. While keeping a
close eye on the economic trends, we anticipate the following

Net sales and profits in the Middle East region will not be taken into account, since they are expected to be impacted severely

Although it is difficult to forecast increases in oil prices, disruptions in logistics and foreign exchange risks, the impacts on performance are expected
to be limited by taking actions including the procurement of raw materials on the assumption that the Middle East situation will not worsen
significantly in the future

The impact of U.S. tariff refunds has not been reflected

© MIMAKI ENGINEERING CO,, LTD. (Securities Code: 6638) G

We forecast net sales of JPY91 billion, up 8.7% from the previous year; operating profit of JPY9.5 billion, up
0.7%,; ordinary profit of JPY8.6 billion, down 3.5%; and net profit of JPY6.1 billion, down 9.5%.

We believe that demand for industrial inkjet printers will remain firm and solid.

Although there are uncertainties, such as rising geopolitical risks, we will continue to introduce new high-
value-added products to each market, and we expect sales to increase in all segments and all areas.

In terms of profit, we will continue our cost reduction activities, while SG&A expenses will be kept in line with
the "Mimaki Innovation 30" policy, including R&D expenses and personnel expenses, and other investments
for future growth.

The exchange rate assumptions are JPY146 the US dollar and JPY170 for the euro, which are 3.2% and 2.7%
higher than the previous year's results, respectively.

Regarding the impact of the situation in the Middle East, first of all, sales and profits in the Middle East area,
which are expected to be significantly affected, are assumed to be zero in the plan.

Second, unless the situation in the Middle East deteriorates significantly in the future, we believe that the
impact on our business performance will be limited at this point. We do not have any major problems at this
time in terms of current procurement.

The impact of US tariff refunds has not been factored into the plan.
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I Factors Effecting Operating Profit (FY2025 Results vs FY2026 Forecast) m :'"::
VATION

® Exchange rate sensitivity (1 yen/year) : USD Net sales 182 million yen, Operating profit 95 million yen
: EUR Net sales 137 million yen, Operating profit 81 million yen

[FXimpact on net sales, cost of sales, and operating profit]
Net sales (2,333) — Cost of sales (469) — SG&A expenses (552) =

Operating profit (1,311) [Impact by currency]
USD,/ 150.78yen ->14600yen -458 ) ) )
[Exchange rate sensitivity (1 yen/year)] EUR/ 17479yen ->17000yen -392 [Factors behind changes in cost of sales ratio]
Net sale OPQfa;i"s CNY/ 2125yen -2100yen  +23 Cost improvements are expected by continuing
s o p;; : ?:;é i7£5 yen :))244? yen 'zgg cost-cutting activities such as changing the mix
EUR 137 81 i gl < by switching ink and main unit models.
Total -1,311
7
4,728 578
(millions of yen) _
-1,311
9,431 9,500
Cost of sales -3,925
ratio SG&A expenses
50.8% mtio
1 37.9%
50.2% N
(-0.6 pt) 382%
(+0.3 pt)
Operating profit Impact of change FXimpact Impact of Impact of change Operating profit
(FY2025) In net sales change in cost of in SG&A expeses (FY2026)
+68 million yen seles ratio 15

© MIMAKI ENGINEERING CO,, LTD. (Securities Code: 6638)

Here are the factors effecting in operating profit. Although there is a JPY1.3 billion negative impact from the
strong yen and a JPY3.9 billion increase in SG&A expenses due to investments for growth, we expect a slight
increase in profit due to a JPY4.7 billion increase in sales and a JPYO0.6 billion improvement in the cost of sales

ratio.
D
I Sales Forecast by Market Segment (FY2026) m : ':
FY2025 FY2026 * Extudrg the impact ofexcrange e
Fiscal year Ratio First half Second half Fiscal year Change from FY2025 Ratio

- Actual Forecast Forecast Forecast Amount  Percentage Percentage®

(millions of yen) |
W SG market 34,650 41.4% 18,091 19,045 37,137 +2,486 +7.2% +10.6% 40.8%
IP market 21,557 25.7% 11,037 13,885 24,922 +3,365 +15.6% +18.0% 27.4%
TA market 9,588 11.5% 5,383 6,081 11,465 +1,877 +19.6% +24.2% 12.6%
M FA business 4,140 4.9% 2.323 2,497 4,821 +680 +16.4% +16.4% 5.3%
M Others 13,788 16.5% 6,363 6,289 12,652 -1,136 -8.2% = 13.9%
Total 83,725 100.0% 43,200 47,800 91,000 +7,274  +87% +11.5% 100.0%

SG market IP market TA market FA business Others

34650 37,137
33,99
. 24,922
22084 21,557
. 2,506 13,788 12,652
10,324 9,588 1 A6 poi
5,053 4140 4,821
FY24 FY25 FY26 FY24 FY25 FY26 FY24 FY25 FY26 FY24 FY25 FY26 FY24 FY25 FY26

(forecast) (forecast) (forecast) (forecast) (forecast

© MIMAKI ENGINEERING CO,, LTD. (Securities Code: 6638) 16

This is the sales forecast by market. | will not go into the details of the figures, but we expect an increase in
sales in all segments due to the introduction of new products in each of these areas.
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I Sales Forecast by Area (FY2026)

m VATICN 30

FY2025 FY2026
Fiscal year 2 First half Second half Fiscal year Change from FY2025 -
Ratio Ratio
(millions of yen) Actual Forecast Forecast Forecast Amount  Percentage
W Japan 22,319 26.7% 11,628 12,427 24,055 +1,736 +7.8% 26.4%
M North America 18,095 21.6% 9,110 10,129 19,240 +1,144 +63%  21.2%
Local currency:S 119.9M - 624AM 69.3M 131.7M +11.8M +9.9% -
Europe 19,403 23.2% 9,950 11,407 21,358 +1,954 +10.1% 23.5%
Local currency:€ 110.6M ) 58.5M 67.1M 125.6M +149M +13.5% =
W Asia) Oceania 14,748 17.6% 7,756 8,839 16,595 +1847  +125%  182%
W Others 9,159 10.9% 4,753 4,996 9,750 +591 +6.5% 10.7%
Total 83,725 100.0% 43,200 47,800 91,000 +7,274 +8.7%  100.0%
Japan North America Europe Asia, Oceania Others
24,055
22,888 22319 19,240 21,358
1805 19323 19403 16,595
17,716 4
15037 14748

i 9,750

8997 9,159 ’_‘

FY24 FY25 FY26 FY24 FY25 FY26 FY24 FY25 FY26 FY24 FY25 FY26 FY24 FY25 FY26

(forecast) (forecast) (forecast) (forecast) (forecast)

17
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This is the sales forecast by area. Here, too, we are basically expecting an increase in revenues in all areas.

m VATICI 30

I Forecast of capital expenditure, depreciation, and R&D investment (FY2026)

(millions of yen)
R&D investment
Ratio to sales amount

Capital expenditure
= Depreciation expense
Depreciation expense to sales ratio

5,800 7,600
6,784
5,720
4,135
8.1% 8.4%
2,690 2,600 i
2,136 2,203 '
1 R&D expensesin SG&A
FY2025 5,155
FY2026 4,904 (Forecast)
FY2024 FY2025 FY2026 FY2024 FY2025 FY2026
(Forecast) (Forecast)

¥ The above amount shows the total cost of research and
development activities, and includes expenses related to

improvement and application etc. of existing products. 18

© MIMAKI ENGINEERING CO,, LTD. (Securities Code: 6638)

This is the forecast for capital expenditures, depreciation, and development investment.

On the left side, capital investment is planned at JPY5.8 billion. The major capital investment was made in
Building F of the Kazawa Plant to secure development space, which began to be used in April, and is included
in the capital investment for the fiscal year ending March 31, 2027. In addition, we plan to invest in production
facilities that will contribute to productivity improvement and in demo equipment for sales purposes.
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On the right side, we plan to invest JPY7.6 billion, or 8.4% of net sales, in development. In addition to new
product development in existing areas, we plan to invest in innovation in new areas in line with our "Mimaki
Innovation 30" policy.

I Dividend Policy IN N:-‘:::
Dividend Policy MTldN 30

Mimaki Engineering positions shareholder returns as a crucial strategy in its management. The Company's basic policy aims to

stably and continuously pay out dividends commensurate with growth in business performance.

B Dividends for FY2025 : Interim 25.0 yen, Year-end 30.0 yen (incl. commemorative dividend: 5.0 yen)
We increased the annual dividend to 55.0 yen, including a commemorative dividend, comprehensively considering the business
performance and outlook, as well as the Company’s policies for stable and continuous shareholder returns, and other matters.

B Dividends for FY2026 (Forecast): Interim 27.5 yen, Year-end 27.5 yen
Comprehensively viewing the business outlook, our policy of stable and continuous shareholder returns, and other factors, we

expect to issue an annual dividend of 55.0 yen. Commemorative
dividend
Unit 5.00
nit: yen
Vommemorative,Specia 52.50 .55.00 55.00
(forecast)
et special dividend
Interim 10.00 e
25.00
Commemorative 25.00 2500
dividend 17.50 -
1.25 1250 15.00 15.00 ‘ 15.00
350 350 350 3.50 3.50 e 750 &0 220 = vs 2% K
7 : ) : S 3.50 500 - -
%;g 375 5.00 7.50 10.00

FY08 FY09 FY10 Fyil Fyl2 FY13 Fyi4 FylS Fvie Fyl7 Fy18 Fy19 FY20 Fy21 FY22 FY23 FY24 FY25 FY26
*The commemorative dividend for the fiscal year ended March 31, 2015 is related to the listing on the First Section of the Tokyo Stock Exchange.

*The Company conducted a 2-for-1 stock split effective April 1, 2015 (the dividend before the split has been adjusted retroactively).
© MIMAKI ENGINEERING CO,, LTD. (Securities Code: 6638)

Dividend policy. There is no change in our basic policy on shareholder returns. For the fiscal year ended March
31, 2026, we have added a commemorative dividend of JPY5 per share for the 50th anniversary of the
Company's founding, for a total of JPY30 per share, in addition to the previously forecast JPY25 per share.

The dividend forecast for the fiscal year ending March 31, 2027, is JPY27.5 per share for the interim period
and JPY27.5 per share for the year-end period, for an annual dividend of JPY55 per share.
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I Management Conscious of Cost of Capital and Stock Price: Current Analysis (1) I N N 5%
'

-
» Cost of shareholders' equity is estimated to be approx. 10%, and it is monitored continuously to track any changes. VATIdN 30

» ROE remains high and above the cost of shareholders' equity, despite a year-on-year decline.

» PERremains below 10, significantly lower than the Prime Market average of 19.2,* indicating the Company continues to be undervalued by the market.

» PBRstands at 1.1, slightly above 1.0, but it continues to be essential to improve PER. * Prime Market weighted average PER a5 of March 2026
ROE trend: Remaining high Trends in PBR and stock price
ROE(%6) 20.7 18.7 PBR(time Stock price (ye
20.0 e 13.8 15.1 1.4 2,000
13.5 3.8 : |

10.0 1.2 1.1
1,647 ., coo 1,500
0.0 s

FY21 FY2 FY23 FY24 FY25 09

PER trend: Remaining low at less than 10

10.0 o~ 779 686 669 500

166 1,000

© MIMAKI ENGINEERING CO,, LTD. (Securities Code: 6638) A

Next, | would like to explain the status of our efforts to achieve management that is conscious of the cost of
capital and stock price.

This is current status analysis, and we have updated the figures as of the end of March 2026.

The ROE (return on equity), shown in the upper left-hand corner, remained high at 18.7%. We estimate that
the cost of equity is around 11%, but our understanding is that it is likely significantly higher than that.

Onthe other hand, the PER below that, at the end of March, was 6.7 times, and even at this most recent point,
it is still in the 8 times range. It remains below 10 times. As it continues to deviate from the market average,
and unfortunately, we recognize that the market evaluation has not been achieved.

Right side, PBR. | believe it was about 1.1 times at the end of March and is currently around 1.3 times, and
while it has remained above the 1 times level, | think the key point here is that the PER needs to rise.

Based on the results of these analyses, we recognize that it is still important to improve the PER.
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I Management Conscious of Cost of Capital and Stock Price: Current Analysis (2) m :’
VATI

Capital Profitability as of March 31, 2026

- Stock price . Netassets pershare
- 1,565 yen ; 1,377.54 yen
PBR
1.14 times
= PER - ROE
B 6.71 times 18.7%
i ROE Net profit margin Total asset tumover
equity < e = x x
11.11% 18.7% 8.05% 1.05 2.21 times
Operating profit Average invested
\;/1:(92: < nROI%S = after tax - capital
: . 7,280 million yen 56,073 million yen

Cost of shareholders' equity (%) FY2025

Cost of shareholders' equity: 11.11% = risk-free rate + B (sensitivity) x average market risk premium

© MIMAKI ENGINEERING CO,, LTD. (Securities Code: 6638) 22

These are the indicators of return on capital and the calculation of cost of equity, respectively.

I Actions to Implement Management Conscious of Cost of Capital and Stock Price m :’“’;
>

JN30

» Medium- to Long-Term Growth Strategy Mimaki Innovation 30 (MI30) was announced in May 2025

» The goalis to achieve net sales of 150 billion yen and an operating profit margin of 8% or higher by 2030 while continuously improving ROE through
both the growth of sales and the enhancement of profitability.

Sustained Improvement of Profitability

Improve the product portfolio's gross profit margin, a key growth driver, and expand the product lineup
Maintain a net sales CAGR of 10%

Proactive Growth Investment

Proactively allocate internally generated cash to growth investments while maintaining financial soundness
Strengthen human capital by securing specialized talent to drive innovation in new domains and provide advanced training

Improvement of Capital Efficiency

Improve CCC* with a focus on inventory management, a key indicator
*CCC:Cash Conversion Cycle
Enhanced Shareholder Returns

Distribute results appropriate to the growth of performance in a stable and continuous manner.

Dialogue with Shareholders and Investors

Foster expectations for growth by enhancing information disclosure and improving the quality of the information disclosed
Conduct IR activities to further increase people's understanding and awareness to achieve appropriate valuation by the
capital market

© MIMAKI ENGINEERING CO,, LTD. (Securities Code: 6638) 2

In terms of the status of our response, there is basically no change from the policy of our medium- to long-
term growth strategy "Mimaki Innovation 30" announced in May of last year.

Our goal is to achieve sales of JPY150 billion and an operating margin of 8% or more by 2030, and we hope to
improve ROE through both sales growth and improved profitability.
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I Management Conscious of Cost of Capital and Stock Price: Action Policy m :’"‘;
.o

» The Company remains in agrowth phase, and it will continue to invest in further growth while enhancing its capital efficiency,
such as by improving ROE and ROIC.

Action Policy

Action Policy

v Investments: Invest with a focus primarily on R&D and personnel expenses while ensuring spending is efficient
Implement innovation-driven growth investments supported by the Company's extensive development talent
resources, who account for approx. 30% of all employees
Continue investing 7% of net sales in R&D each fiscal year
During the five-year MI30 period from Fr225 to Fr2029, make additional investments equivalent to 1-2% of net sales to build a
robust technology development framework
» Maininvestment areas: Development of new products, including machines and inks
New domains: Digital Paint, flexible organic electro-luminescence sheets, and Second Brand
v Inventories: Optimize inventory management and improve CCC while maintaining appropriate inventory levels
Continue the value-added strategy by expanding the product lineup into domains the Company has yet to enter
» CCC as of March 31, 2026: 4.67 months
Receivables turnover period: 2.07 months; inventory turnover period: 3.56 months; payables turnover period: 0.96 months
v’ Borrowings: Optimize the capital structure with an awareness of the WACC to secure working capital based on the balance between
shareholders' equity and borrowings and achieve an optimal ROE

© MIMAKI ENGINEERING CO,, LTD. (Securities Code: 6638) &

There is basically no change in our action policy. We recognize that our company is in the process of growing,
and we intend to improve capital efficiency such as ROE and ROIC while aggressively making investments for
the future, as described below.

In the area of investment, particularly R&D investment, we will continue to invest in the future by investing
about 7% of sales, plus 1% to 2% in innovation in new areas.

I Management Conscious of Cost of Capital and Stock Price: Shareholder Returns m :'"';

» Continue growth investments in the core industrial inkjet printer business and the new domains laid out in MI130 while maintaining
financial soundness

» Provide stable and ongoing shareholder returns. The Company has increased dividends for the last five consecutive fiscal years.
» Comprehensively consider shareholder return measures while closely monitoring stock market trends

» For FY2026, the Company plans to pay interim and year-end dividends of 27.5 yen per share each, for an annual dividend of 55 yen per share, up 5 yen from the
ordinary dividend for the previous fiscal year

Dividends per Share

(forecast)

Unit yen
! 55.0
52.5 55.0
5.0
10.0
27.5
25.0
25.0 25.0
17.5
15.0
15.0
7.5 10.0 25.0 27.5
17.5
7.5 75 HE52
Fy21 Fy22 FY23 FY24 FY25 FY26
Internim Year-end Commemorative, Special
© MIMAKI ENGINEERING CO,, LTD. (Securities Code: 6638) 25

As for shareholder returns, as mentioned earlier, we have increased dividends for five consecutive fiscal years
as a result, and we are committed to providing stable and continuous shareholder returns.
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I Management Conscious of Cost of Capital and Stock Price: Progress of Initiatives I N N )

-
» Enhance briefings for individual investors to facilitate their understanding of the Company's growth potential through IR activities VATIdN 30
and improve PER and stock liquidity

» Strengthen governance, including risk management and ESG initiatives

Progress of Initiatives

IR Activities in FY2025 Strengthening Governance and Sustainability

For institutional investors and analysts Governance

Interviews: Conducted 102 interviews with 140 participants (FY2024: 113 interviews * Strengthening human capital initiatives
with 133 participants) Exploring incentives to enhance corporate value

Financial results briefings: 2 times (interim and year-end results) * Ensuring thorough risk compliance awareness
Bneflnglranscn»p!s and video streaming newly made available on the Sustainability
corporate website S .

; FEE : i ; i s Initiatives through business
Small meetings: 1 time, including a showroom tour and meeting, mainly for institutional

* Launch of environmentally friendly inks
(1) UV-curable inks that are safe for workers and the environment
(2) Environmentally friendly ELH/ELS inks

investors and analysts who were new to the Company or had limited
prior interview history, to increase their understanding of the Company

For Individual Investors * Introduction of solar power generation at the Kazawa Plant in
Company briefings: 3 times Japan
* Exhibition booths at venue-based briefings offered participants opportunities to * Donation of uniforms to Japan Heart
experience samples produced using the Company's products by seeing and touching them * Exhibition of TRAPIS, a next-generation textile printing system
and engage in dialogue facilitating sustainable production, at the international exhibition

Ti id*
Proactive Disdosure of PR Information exwor

* Texworld: One of the world's leading trade fairs for textile and

Capital policy: Disclos ed i policy and i plan(MI30 announced in May 2025) Sppere) sourting
Newly selected as a constituent of the JPX-Nikkei Mid and Small Cap Index

© MIMAKI ENGINEERING CO,, LTD. (Securities Code: 6638) 26

The following is the progress of initiatives. This section mainly summarizes the results for the fiscal year ended
March 31, 2026. We believe that it is very important to promote understanding of our company's growth
potential through IR activities in order to improve public relations. In addition to institutional investors, from
the viewpoint of improving liquidity, we will also enhance information sessions for individual investors.

In the fiscal year ended March 31, 2026, we conducted a total of 102 interviews with 140 institutional
investors and analysts.

In addition to these financial results briefings, last fiscal year we also held small meetings in which we invited
new investors and those who recently started covering our business for a long time to our showroom, where
they were able to see actual machines and samples. We believe that this was a good opportunity for them to
deepen their understanding of our business.

In addition, we held three briefings for individual investors. In addition to the company presentation, we also
had a booth with samples of our products so that visitors could see, touch, and experience what our printers
can actually produce.

In addition, the company was newly selected as a component of the JPX Nikkei Mid and Small Cap Index last
year.

We intend to continue our IR activities and improve PER by making further improvements in the current fiscal
year.

These are my parts. Thank you very much for your kind attention for a long time.

lkeda: Thank you very much for taking time out of your busy schedule to join us today. | am Ikeda, President,
CEO of Mimaki Engineering Co., LTD.
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| would like to explain the progress of the MI30 mid- to long-term growth strategy that we are currently
working on, and as the executive director has just mentioned, | would like to include a summary of the last

fiscal year.
I MI3OMitER RREETa> 20274 3BV - TRESE m INN::
VATION 30
REL>a>

EERORBOTSINEEHETS
MERMEEREL, BT PR RT3 MRBERR 1 ZBiELET
BEEICHREVIIEI2 MR BRI 2/ N0 et 2BisUET
MBCRECTHLEEENIZRMT IS IN-F—%zBiELET
BADEHTVWAEN- BEHhE h—MRIECE3PER T #BELET

[BEEDVEMEIVFEEENS]

R

202743 TEE At [BETSE]

B BB RURARENRI X ML LBISNFE ZHEEL
FEBSEPEERBOZ(CICHEBNICHETEZERTHEEHHILT
I7EROBRBERRLMREESNS G A JN—>aYICRDED
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Management vision, and then initiatives we are working. First of all, our management vision remains
unchanged. The point is that we release products that do not imitate other companies but always create
something new and different. As a development-oriented company, we are committed to introducing new
products to the world.

Our products always have end users, and most of them are in business with our products, so we will continue
our efforts to make our customers profitable and Mimaki profitable.

We have also adopted the Mimaki Group's management policy for the current fiscal year, which is
"transformation." Although we had a record profit in the last fiscal year, thanks in part to the benefit of foreign
exchange, | think the overall reflection is that we did not do as well as we had anticipated.

In particular, during the first half of last fiscal year, | feel there were areas where we should have changed but
instead nothing has changed. This year, we are implementing a “transformation” initiative aimed at making
concrete changes, including our sales channels and development methods.
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The basic policy of MI30 remains unchanged. Aiming for sales of JPY150 billion. The company is aiming for
sales of JPY150 billion by the end of the fiscal year ending March 31, 2030. In our existing businesses and core
businesses, we are working to improve gross profit margins, and in sales growth, we are aiming for a CAGR of
10% or more.

In addition to this, we will challenge new areas and create innovations. So far, we have been working on digital
printing, the digitization of analog printing, and now we will add digital painting, which is a higher viscosity,
more industrial-use digital printing.

We are also planning to develop and launch our second brand of Mimaki La Meccanica printers and cutters,
as well as peripheral equipment for these products.

Our products are not final products just by printing, but also by peripheral equipment, laminating, and various
other processes before and after the printing process. We believe that quality assurance of the final product
is very important for our customers, and we will continue to make efforts in this way.

We have already introduced a 3D printer, a full-color 3D modeling printer, to the market, but until now, 3D
printers have not been easily accessible to people who can handle the data. There used to be a problem in
that there weren’t many people who could handle full-color 3D data or were proficient in the necessary
software, however, with the recent spread of Al, it has become very easy to create 3D data from 2D data.

We will work to make the 3D printer business another core business pillar.
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Regarding financial targets and management indicators, this is progress, but | believe that we will be able to

proceed as planned.

As mentioned in the “For Your Reference” section at the bottom, we had planned to increase the number of

new product launches.

However, due to issues such as competitors releasing products that directly compete with ours in the fiscal

year ended March 31, 2026, we made some adjustments to our roadmap, resulting in a slight reduction in the

number of launches.

We are now working to make up for this shortfall starting this fiscal year.
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| have already explained the growth image earlier, so | will skip that part.
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While we manufacture industrial and digital printers, what we ultimately deliver to our clients—such as
national brands, among others—is ink.

We have been making various types of ink and delivering them as value-added products to end-users. This
segment has been growing steadily since the fiscal year ended March 31, 2022, although growth slowed
slightly in the previous fiscal year. We will continue to focus on delivering these inks to our end users moving
forward.
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Sales are in the neighborhood of JPY84 billion, and in the case of ink, 40% to half of that is from ink and
maintenance parts.
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It is our market.

Sign graphics and IP, which refers to industrial printing and textiles and apparel. Last year, we released two
products, the UJV300DTF-75 and the JV200.

Regarding the full fiscal year ended March 31, 2026, we had a product called the UJ330H. We had hoped to
release the UJ330H product in the fall of this year, but this was delayed by about six months. One of the
reasons for the delay is that the SG market could have grown a little more.
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This is the past sales growth of Sign Graphics, but the UJ330H model, which | will explain a little later, is a

product that we could have increased a little more.
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IP market, we have introduced a product called UJF-7151 Plus Il e here. This was just a transitional period for

our products, resulting in a slight decrease in sales for the full year compared to the previous fiscal year.

Our products are used by end-users for five to six years, and it has been about five years since our last product

was released, resulting in a slight decrease in sales. We are planning to make a comeback with a solid lineup

of successor models starting this fiscal year.
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Textile apparel market. For textile apparel, we have launched two products, TS200-1600 and TS330-1800. This
was also an issue, but sales in this area also decreased compared to the previous fiscal year.

Our competitors, entered this market with their own T-shirt printers. Up until then, we had been performing

exceptionally well and experiencing steady growth, but they set their prices significantly lower than we had

anticipated, which caused us to struggle a bit. | believe this was one of the factors that made the previous

fiscal period difficult for us.

Therefore, we had a six-month delay in launching new signage products, IP was in the off-season, and our

competitors were very aggressive in pricing textile apparel products. In the textile apparel business, we are

planning to introduce new products as a measure against competition.
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As | mentioned earlier, the UJ330H-160 is a product that was delayed by six months. Until now, our sign
graphics printers have been mainly used to feed out PVC sheets on grid rolls and print on the PVC.

This product differs from the other products in that it has a small belt, which is difficult to see, and the belt
absorbs and transports the vinyl chloride sheet. So, as before, vinyl chloride, when this is used to print signs,
most of them are printed on vinyl chloride sheets, and then we go to affix them, but they can still be printed
as before. Furthermore, since this is a belt conveyor, it is a hard material, as it says, "rigid media". You can
print on it.

For example, the signage in this building, for example, the signage in the restrooms, signboard shops used to
print on rolls or vinyl chloride by themselves and outsource the printing on rigid media to an output center.
The sign shops used to print on rolls and PVC by themselves and outsource the printing on rigid media to an
output center.

However, since these are very small quantities, such as one or two sheets, they end up spending around
JPY50,000 or JPY100,000 to have a single sheet printed when they outsource the work. This is a hybrid product
where this can be produced in-house.

This product can print on ordinary roll-to-roll PVC sheets, as well as on rigid media such as this.

| suspect that with this type of rigid media, our end users will likely recoup the cost by printing just one sheet
a week or so. We released these rigid media products in March and held an exhibition in North America in
April.

We had an exhibition in Orlando, Florida, and last week we had a European exhibition in Barcelona, Spain. We
have shown them to various end-users at exhibitions, and they have been very well-received. The other
reason is that the products have been very well received by end-users. Additionally, including our dealers,
Grid Roll products were generally priced at around JPY2 million or slightly less for low-cost entry-level models.
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The price of this product varies slightly from country to country, but it is priced at around JPY5 million to JPY6
million. Given that the unit price has increased, | believe this is a product that will make everyone happy—

from our dealers to our end users.

The product was very well received, and we are confident that this product, this fiscal year, will contribute to

our business performance.

By the way, | can't show you this on the screen or on web right now, but up front there are various types of
rigid media—such as the kind used for printing on signage like this—and | hope you’ll have a chance to take a

look at them later.
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We have not changed our strategy of the sign for the past five or six years. As we are expanding our product
lineup, the portfolio on the right side shows our current product lineup, which ranges from over JPY1 million
to less than JPY5 million. We will expand to the entry side and also to the high-end side, and we believe that

there is still plenty of room for signage.
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IP Products. We released a new product, but it is more like a minor change.

We're planning to introduce some truly new products this term. This is the LD3 mode, and it is difficult to print
clearly with an inkjet print head because the head must pass about 1mm above the object to be printed, and
if it does, it can print clearly.

The same is true of inkjet printers for home use, but this is a product that can print 10mm. It’s designed to
print on irregularly shaped objects, such as golf balls.

The same is true for IP products. We are expanding our lineup sequentially. We will take products of various
sizes and speeds to increase our product lineup.
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New product for textile apparel.
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TS330-1800 is a product that was originally 1.6m wide, but was made wider to 1.8m. 1.6m width is sufficient
for printing banners and the like, but 1.8m width is used for sports uniforms and other real apparel, In the
world of sports uniforms and other real apparel, 3.2m of fabric is often cut in half or 1.8m is used, so, this
product is designed to meet those needs.
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Topics. As mentioned in the previous update, our Kazawa Plant is located in Tomi City, Nagano Prefecture—

right between Ueda City and Karuizawa.

While our headquarters is situated there, we have recently constructed a new 4,000-square-meter facility,
Building F of the Kazawa Plant, where we are currently conducting development work.

In addition, we have a new MCS Warranty with 3M in the US This is an initiative to provide a warranty for a

number of years for signboards, which often fade in color.

We can guarantee this for a certain period of time by combining 3M's media and Mimaki's printer ink.
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This is also most of what we have just explained. | believe we will be able to make progress on our peripheral
device initiatives this fiscal year, but as for other areas—such as digital painting and OLED sheets—I expect
we’ll be able to deliver solid results and outputs around next year.
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The above is our mid- to long-term progress under the "Mimaki Innovation 30" plan. Although sales growth
was somewhat limited due to factors such as competition, | believe the overall results were generally within
our expectations.

We would like to continue our efforts as before, of course, while making detailed changes and reforms.
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Thank you for listening today.

Moderator: Thank you very much.

= SCRIPTS

[i— Asia's Meetings, Globally

31



Question & Answer

Moderator [M]: We will now open the floor for questions and answers. Let me begin by reading the questions
we received before we began.

Participant [Q]: What is your outlook for the business environment in the current fiscal year 2026 for SG and
other business fields?

lkeda [A]: Thank you for your question. First of all, in terms of the sign graphics environment, the market is
probably the most advanced in terms of the rate of digitization, but in terms of the overall environment, | am
not sure about other companies, but in terms of our new products, | think we are still able to stimulate the
market and expand.

The IP market, or the market for industrial applications, has not yet reached a digitalization rate of 10%. IP is
a rather broad term, but there are various markets such as the packaging market, label market, and pad
printing markets, and most of these markets have not yet been digitized, | believe that by introducing products
and inks that match the market, the digitalization of the market will gradually progress.

Textile apparel market. In terms of the business environment, the market is not so bad, but our competitors
have introduced products to the T-shirt market, where sales of textile apparel have been increasing for the
past two years with T-shirt printers. We are planning to introduce products to counter this trend, but | think
the competition is fierce. That is all.

Moderator [M]: Thank you very much. We would now like to take questions from those present in the
audience. Please raise your hand if you have any questions. Now, does anyone have any questions? Please.

Participant [Q]: Thank you very much.

You explained the impact of the situation in the Middle East on page 14, but if you could tell us again how
much profit on sales in the Middle East on an actual basis, please.

| understand that there are no major problems with procurement, but | am wondering how far into the future
you will be able to secure dyes, solvents, and other petroleum-derived materials, and if there is any cost
increase in these areas, please tell us how you plan to pass on or absorb the cost increase.

lkeda [A]: First of all, regarding sales in the Middle East, they were about a little over JPY1 billion in the
previous year, so | don't think there will be that big an impact. As for the procurement situation, of course,
we have not received answers that everything is okay up to orders for the next year, but we are checking with
our supply chain every week, and we do not expect any major changes.

There are some reports that Calbee's potato chips bags are changed to black and white, but | think those are
probably due to xylene, toluene, and other solvents that are used in those products. We do not use such
solvents in large quantities, so | don’t think they’re having much of an impact.

On the other hand, there are some requests for price increases with respect to costs. Although we have some
requests, but we are currently discussing within the company whether this is something that we should
convert to our end-users around the world and introduce to them, or whether it is something that can be
absorbed if we increase sales through normal sales activities. That is all.
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Participant [Q]: Thank you very much. Can | have one more thing? Regarding TA, | think the plan is to recover
and grow sales by 20% this fiscal year, but the business environment is not so good due to increased
competition. Could you tell us how you plan to grow the business in this context?

lkeda [A]: We will introduce new products. | would like to work on taking firm countermeasures.
Participant [Q]: If you don't mind me asking, could you tell me the zone, such as DTF?

lkeda [A]: I'm afraid | cannot tell the details. Sorry.

Participant [M]: No problem. | understand. Thank you very much.

Moderator [M]: Is that all? Does anyone have any questions? Now, please wait a moment while we confirm
the question of the online person. Let us now read the questions we received from the online audience.

Participant [Q]: In your plans for this fiscal year, what are your thoughts on the impact of oil-related price
increases and your assumptions about them?

lkeda [A]: Thank you for your question. Based on the information we’ve gathered so far, | believe the biggest
price increases are likely to be in packaging, specifically, bubble wrap and similar items. However, in terms of
the proportion of our product costs, | think this will be very small.

Also, of course, the ink includes petroleum-derived naphtha. While some products are made from these
materials, we are monitoring price trends and do not anticipate a significant increase in costs.

Of course, we expect that the cost of procurement will increase by a few percent, but that is about the extent
of the increase at this stage. That is all.

Moderator [M]: Thank you very much. Next question.

Participant [Q]: It seems that your sales measures in the SG market were successful in the fourth quarter of
FY2026. In addition, what are the projected measures for FY2026?

lkeda [A]: Thank you for your question. | would like to refrain from going into specifics because | may do so
again, but in general, we have implemented campaign measures, educated our salespeople, including dealers
around the world, on sales talk, and made proposals using the same sales talk, and the fourth quarter sales
plan went well.

As for the current fiscal year, it is still a campaign, so the profit margin for the products that are on the
campaign will be a little lower. However, we don't really want to do such things as discounting, and we believe
that we will be able to prepare enough new products this fiscal year to make it possible for us to do without
such things.

If we keep doing this over and over, the impact will diminish significantly, so we are trying to prevent that
from happening. That is all.

Moderator [M]: Thank you very much. Next question.

Participant [Q]: Similarly, could you please explain the rapid profit recovery in the fourth quarter of FY2026,
broken down into market environment, competitive situation, new products, etc.?

lkeda [A]: Thank you for your question. In terms of both sales and profits, the fourth quarter was a very
successful quarter, but we had a new product, the UJ330H, which | explained earlier, which was probably less
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than 100 units. We were only able to ship less than 100 units, so of course there was an impact, but | do not
think it was a major one.

I think that this will have a solid effect in the first and second quarters of this term.

The main reason for the increase in profits was that sales of SG products, in particular, increased significantly
as a result of sales measures and the campaign | mentioned earlier. That is all.

Moderator [M]: Thank you very much. Next question.

Participant [Q]: In the TA market, what is the market environment for DTP printers? Also, what is the growth
rate of the actual number of units for the fiscal year ended March 31, 2026, and the planned number for the
fiscal year ending March 31, 2027? At the same time, please tell us about your product strategy, functionality,
cost, etc. in competition with Chinese manufacturers.

Ikeda [A]: Thank you for your question. | think it is probably DTF, but as | mentioned earlier, the current market
environment for DTF—including Chinese manufacturers as well as national brands such as Epson and Roland
DG— is becoming increasingly competitive, and | expect this trend to continue throughout the current fiscal
year.

As for competition with Chinese manufacturers, it is true that Chinese manufacturers are cheaper, but there
are safety standards, such as UL standards in the United States, REACH regulations in Europe, and safety
standards in Japan.

These electronic parts that are used in each of these products are basically not regulated for safety. Therefore,
most of the products are inexpensive. | believe that this is something we will have to explain thoroughly.

Even with T-shirt printers—which have a heat-generating component in the “shaker” section—I believe there
are still potential issues. For instance, if you use a cheap, non-compliant product made in China and a fire
breaks out or some other accident occurs, you might not be able to get insurance coverage, or the insurance
might not pay out in full, leaving you liable as the user.

Of course, if we want to make such products at a low cost, we can make them at a low cost by using such
parts, but we think this is still a problem. | think it is important to continue our sales activities while explaining
that our products are safe. That is all.

Moderator [M]: Thank you very much. Next question.
Participant [Q]: Do you have any problem in procuring raw materials for ink?

lkeda [A]: Thank you for your question. We have no problem procuring the monthly supply of raw materials
for our ink. In addition to that, since the end of the last fiscal year, we have had a slight buildup of the inventory
that the executive director just described, but even before this Strait of Hormuz problem occurred, we were
trying to make sure that we could produce the same products both in Japan and in China.

We have been making efforts to hold inventories of key parts and other items that cannot be replaced for a
certain period of time so that we will not be unable to carry out our production activities in the event of any
friction between Japan and China. We have sufficient inventories of key parts and raw materials for ink, which
are also included in the key parts category, and we currently have no problems in procuring these items. That
is all.
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Moderator [M]: Thank you very much. Now | would like to take questions from the audience once again. Does
anyone have any questions?

Participant [Q] : Thank you. | would like to confirm one point at the short term.

Assumption of exchange rate. | think that the exchange rate assumptions for the current fiscal year are
estimated in the direction of a much stronger yen than the current exchange rate, but | would like to confirm
whether this is the result of a slightly conservative view, or whether some financial scheme is used to ensure
that the exchange rate here is highly accurate. | would appreciate it if you could let me know. Thank you very
much.

lkeda [A]: Thank you for your question. Basically, we try to be as conservative as possible in our exchange
rates each year. The reason for this is that, of course, there are those who think that it is fine if the exchange
rate changes, but we also have rural shareholders and individual shareholders in Nagano, and we want to
avoid the situation where we have to stop development because the exchange rate changes and our
performance changes. We are looking at the exchange rate safely and conservatively to some extent, and if
the exchange rate does not reach that level, we would like to continue on-going development activities as
long as the exchange rate does not reach that level.

Participant [M]: | understand. Thank you very much.

Moderator [M]: Thank you very much. Does anyone have any questions? Is that all? Since it appears that the
guestions have run their course, we will now conclude the question-and-answer period.

Lastly, President Ikeda has a few words to say. President lkeda, please.

lkeda [M] : Thank you very much for taking time out of your busy schedule today to listen to us. We had a
difficult time in the previous fiscal year, but we are determined to turn things around this fiscal year and make
a solid effort toward MI30, which we have set as our mid- to long-term goal. Thank you for listening today.

Moderator [M]: Thank you very much. With that, we will conclude today's briefing. Thank you for taking time
out of your busy schedule to attend today's briefing.

[END]
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Disclaimer

JPX Market Innovation & Research, Inc. (“JPXI”) reserves the right to edit or modify, at its sole discretion and
at any time, the contents of this document and any related materials, and in such case JPXI shall have no
obligation to provide notification of such edits or modifications to any party. This event transcript is based on
sources JPXI believes to be reliable, but the accuracy of this transcript is not guaranteed by us and this
transcript does not purport to be a complete or error-free statement or summary of the available data.
Accordingly, JPXI does not warrant, endorse or guarantee the completeness, accuracy, integrity, or timeliness
of the information contained in this event transcript. This event transcript is published solely for information
purposes, and is not to be construed as financial or other advice or as an offer to sell or the solicitation of an
offer to buy any security in any jurisdiction where such an offer or solicitation would be illegal.

In the public meetings and conference calls upon which JPXI’s event transcripts are based, companies may
make projections or other forward-looking statements regarding a variety of matters. Such forward-looking
statements are based upon current expectations and involve risks and uncertainties. Actual results may differ
materially from those stated in any forward-looking statement based on a number of important factors and
risks, which are more specifically identified in the applicable company’s most recent public securities filings.
Although the companies may indicate and believe that the assumptions underlying the forward-looking
statements are accurate and reasonable, any of the assumptions could prove inaccurate or incorrect and,
therefore, there can be no assurance that the anticipated outcome described in any forward-looking
statements will be realized.

THE INFORMATION CONTAINED IN EVENT TRANSCRIPTS IS A TEXTUAL REPRESENTATION OF THE APPLICABLE
PUBLIC MEETING OR CONFERENCE CALL. ALTHOUGH JPXI ENDEAVORS TO PROVIDE ACCURATE
TRANSCRIPTIONS, THERE MAY BE MATERIAL ERRORS, OMISSIONS, OR INACCURACIES IN THE
TRANSCRIPTIONS. IN NO WAY DOES JPXI OR THE APPLICABLE COMPANY ASSUME ANY RESPONSIBILITY FOR
ANY INVESTMENT OR OTHER DECISIONS MADE BY ANY PARTY BASED UPON ANY EVENT TRANSCRIPT OR
OTHER CONTENT PROVIDED BY JPXI. USERS ARE ADVISED TO REVIEW THE APPLICABLE COMPANY'S PUBLIC
SECURITIES FILINGS BEFORE MAKING ANY INVESTMENT OR OTHER DECISIONS. THIS EVENT TRANSCRIPT IS
PROVIDED ON AN "AS IS" BASIS. JPXI DISCLAIMS ANY AND ALL EXPRESS OR IMPLIED WARRANTIES, INCLUDING,
BUT NOT LIMITED TO, ANY WARRANTIES OF MERCHANTABILITY OR FITNESS FOR A PARTICULAR PURPOSE OR
USE, FREEDOM FROM BUGS, SOFTWARE ERRORS OR DEFECTS, AND ACCURACY, COMPLETENESS, AND NON-
INFRINGEMENT.

None of JPXI’s content (including event transcript content) or any part thereof may be modified, reproduced
or distributed in any form by any means, or stored in a database or retrieval system, without the prior written
permission of JPXI. JPXI’s content may not be used for any unlawful or unauthorized purposes.

The content of this document may be edited or revised by JPXI at any time without notice.

Copyright © 2026 JPX Market Innovation & Research, Inc. (“JPXI”), except where explicitly indicated otherwise.
All rights reserved.
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